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BUILDING A TECH ECONOMY ECOSYSTEM

QUALITY OF LIFE



Th e Ru r a l-Ur ban  
Divide  

https://www.npr.org/sections/health-shots/2019/05/21/725059882/poll-many-rural-americans-struggle-with-financial-insecurity-access-to-health-ca
https://kffhealthnews.org/news/article/looming-cuts-to-emergency-snap-benefits-threaten-food-security-in-rural-america/
https://www.pewresearch.org/short-reads/2021/08/19/some-digital-divides-persist-between-rural-urban-and-suburban-america/
https://www.nytimes.com/2022/09/29/magazine/rural-homeless-students.html
https://wiscontext.org/enrollment-declines-funding-sources-put-wisconsins-rural-schools-bind
https://www.onfocus.news/new-statewide-survey-rural-wisconsin-residents-want-access-to-internet-now-and-dont-care-how-they-get-it/
https://www.aamc.org/news/health-disparities-affect-millions-rural-us-communities


Source: Washington Post , and Goetz, Partridge, and Stephens 
(2018) 

MANY SMALL TOWNS 
ARE STRUGGLING

1950 2017

Change in population since 1950

Urban

Rural

Globalization , 
automation , declin e in  
entrepreneurship , an d 
the r ise  of the  
knowledge economy
have dispropor tion ate ly 
affected ru ral areas

(Cen ter  on  Rural In n ovation , 20 23; Devara j e t a l., 20 20 ; 
Goetz e t a l. 20 18; Kilken n y an d Par tr idge , 20 0 9)

https://www.washingtonpost.com/business/2019/05/24/real-surprisingly-comforting-reason-rural-america-is-doomed-decline/
https://onlinelibrary.wiley.com/doi/10.1093/aepp/ppx061
https://onlinelibrary.wiley.com/doi/10.1093/aepp/ppx061
https://ruralinnovation.us/blog/equity-economic-opportunity-rural-america/
https://link.springer.com/chapter/10.1007/978-3-030-37689-5_4
https://onlinelibrary.wiley.com/doi/10.1093/aepp/ppx061
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1467-8276.2009.01320.x


“There was nothing about 
the town that particularly 
appealed to me , bu t the  
m en  were  a ll cou r teous, 
kin d, an d busin esslike”

—Frank Clayton Ball, 1887

THE BALL CORPORATION



High -amenity and
metro -adjacent 
small towns and 
rural communities 
tend to fare better

Source: Wash in gton  Post, an d Goetz, Par tr idge , an d Stephen s 
(20 18) 

BUT MANY SMALL 
TOWNS ARE 
PROSPERING

(Goetz e t a l., 20 18; Mulligan , 20 13; Deller  e t a l., 20 0 1)

1950 2017 1950 2017 1950 2017

…1950 …2018…1973

According to definitions from…

Change in population since 1950
The areas defined as metropolitan in 1950 have since grown 
more slowly than the rural remainder of the country.

https://www.washingtonpost.com/business/2019/05/24/real-surprisingly-comforting-reason-rural-america-is-doomed-decline/
https://onlinelibrary.wiley.com/doi/10.1093/aepp/ppx061
https://onlinelibrary.wiley.com/doi/10.1093/aepp/ppx061
https://onlinelibrary.wiley.com/doi/10.1093/aepp/ppx061
https://rsaiconnect.onlinelibrary.wiley.com/doi/abs/10.1111/rsp3.12005
https://onlinelibrary.wiley.com/doi/abs/10.1111/0002-9092.00161


“Mayors are shifting their focus from attracting firms to 
attracting residents by improving quality of life” 

— The Economist, September 2021

THE QUALITY OF LIFE (R)EVOLUTION

https://www.economist.com/finance-and-economics/the-new-economics-of-global-cities/21804271


ESTIMATING QUALITY OF LIFE IN SMALL TOWNS

Households are willing to 
pay h igher  housin g pr ices 
an d even  forego h igher  
wages to live  in  areas with  
h igher  quality of life

Markets can  reveal preferen ces for  location s an d for  
am en ities



THE LOCATION PREMIUM

Martha’s Vineyard, MA En on , OH



TRAVERSE CITY, 
MICHIGAN
“Half the pay for a view of the bay”



QUALITY OF LIFE

Weinstein, Hicks, Wornell (2022)

https://link.springer.com/article/10.1007/s00168-022-01155-5


Matters more for
population growth 
an d job growth

Especia lly true  for  
small towns 
(m icropolitan  areas) 
an d for  the  Midwest

QUALITY OF LIFE

(Austin, Weinstein, Hicks, Wornell, 2022 )

population growth job growth

https://www.brookings.edu/articles/improving-quality-of-life-not-just-business-is-the-best-path-to-midwestern-rejuvenation/


SO, WHAT MAKES A PLACE NICE?



➢ Recreation
➢ Arts and culture
➢ Better health
➢ Food stores
➢ Personal care places
➢ Proximity to a metro
➢ Low crime rates
➢ Good schools
➢ Work from home 

(broadband)

SO, WHAT MAKES 
A PLACE NICE?



Question : 
What attracts innovative 
entrepreneurs to a location?

Answer : 
Talented workers, and the 
quality of life that these 
workers like (Endeavor, 2014)

SURVEY OF ENTREPRENEURS

https://www.theatlantic.com/business/archive/2014/02/what-cities-really-need-to-attract-entrepreneurs-according-to-entrepreneurs/425184/


IT’S A VICIOUS  VIRTUOUS CIRCLE

Higher quality of life 
in creases busin ess 
star tups

Sm all busin esses can  
in crease quality of life  
providin g local goods & 
services we n eed an d wan t 
(Wein stein , Hicks, Worn ell, 20 22)

Sm all locally own ed firm s 
can  have a  larger  im pact 
on  econ om ic growth  
(Flem in g an d Goetz, 20 11)

High ly skilled workers m ore 
likely to star t busin esses in  
h igh - am en ity places  
(Con roy an d Watson , 20 23)

High  quality of life  places 
keep & attract m ore people  
(Wein stein , Hicks, Worn ell, 20 22)

Growth  of star tups in  the  
kn owledge econ om y → local wealth  
creation  & rein vestm en t → quality of life

https://link.springer.com/article/10.1007/s00168-022-01155-5
https://journals.sagepub.com/doi/abs/10.1177/0891242411407312
https://link.springer.com/article/10.1007/s11187-023-00734-w
https://link.springer.com/article/10.1007/s00168-022-01155-5


BUILDING A TECH ECONOMY ECOSYSTEM

QUALITY OF LIFE



Email: am an da.wein ste in @ruralin n ovation .us

Website : h ttps://ru ra lin n ovation .us

Address:
2 Quechee Rd
Har tlan d, VT 0 50 48

Phon e:  80 2- 436- 410 0

Socia l:
Lin kedIn |  Twitter | Facebook |  In stagram |  YouTube

Thank you
Amanda Weinstein

mailto:amanda.weinstein@ruralinnovation.us
https://ruralinnovation.us/
https://www.linkedin.com/company/11099658
https://twitter.com/Ruralinno
https://www.facebook.com/RuralInno/
https://www.instagram.com/ruralinno/
https://www.youtube.com/channel/UCyqbtSrv4Nad9vVv4dQptcA
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